CALLING ALL ORANGE COUNTY FAPRIE
RESIDENTS AND BUSINESSES!

15823100 J0IN THE NATIONAL MAYOR'S
CHALLENGE FOR WATER CONSERVATION!
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The Wyland National Mayor’s Challenge for Water Conservation is a friendly

competition between cities across the U.S. to see which city nationwide can be

the most water and energy efficient. Cities with the highest percentage of

residents who take the challenge in their population category can win BLG! ; gt
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Does your city have what it takes to win?
SIGN UP TODAY at www.mywaterpledge.com! A
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Tt's scmple! Pledge online today to: \ E
behalf of your city today, and earn ] Landscape with water-wise : f -
a chance to win terrific prizes! . % plants Pick up pet waste ] _%

www.mywaterpledge.com

Take the “My Water Pledge” on
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Only \.Nater andscz::pe in the early Reuselshapgibelis !'%
morning and evening |
Complete your pledge and we’ll send
you a code to share with friends. The

more friends you have who sign up,
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MR SO CILE O . Recycle/Properly dispose waste Use a refillable water bottle
3 - ~= Wash only full loads of
City Prizes. Residents from the o Fix that leaky faucet! laundry and dishes
winning cities are eligible to win 100’s

of prizes being given away including a Take shorter showers and use
Toyota Prius! low-flow devices

Sweep driveways and sidewalks

3 A Don’t flush medications
instead of using a hose

Use Energy Star appliances
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Take the pledge by March 31, 2016,
and you will be entered to win a
piece of art picked out by marine life
artist and conservationist Wyland!

The National Mayor’s Challenge for Water Conservation contest is
presented nationally by the Wyland Foundation and national presenting

partner Toyota in association with the National League of Cities, U.S. EPA,
U.S. Forest Service, the Toro Company, Conserva Irrigation, Earth Friendly
Products, makers of ECOS, and local media partner KCAL9/CBS2.

o WYLAND Every pledge earns a chance to win hundreds of incredible prizes including a TOYOTA. PRIUS,
H\ FOUNDATION. a $1000 SHOPPING SPREE at a home improvement store, home irrigation kits, gift cards,
Troverac and much, much more! Last year, the challenge awarded more than $50,000 in prizes to nearly 1,000

@ e residents in U.S. cities! For a complete list of rules and prizes, visit WAZA LN AR ek o e
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