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 MSM v. Social Media - >half of Americans rely 
on people around them for news

 Different modes carry different messages

 Different modes appeal to different audiences

Pew Research Center 2010



Total population - 88,400 

0 to 14 years 15,224 17%
15 to 24 years 10,934 12%

25 to 34 years 8,000 9% 

35 to 44 years 13,709 16%

45 to 54 years 15,037 17%
55 to 64 years 10,960 12%
65 to over 14,536 16% 

2008 Community Survey





Generation
Main News Sources 
(1 & 2)

 Millennial

 Gen X

 Boomer

 Silent

 TV (65%) & Internet 
(59%)

 TV (61%) & Internet 
(53%)

 TV (76 %) & 
Newspapers (34%)

 Television (82%) & 
Newspapers (50%)

Pew Research Center 2010



Site features:

 Organized to enable site visitors to access information 
through multiple paths, including type of site visitor 
(resident, business, visitor) or City department / service 
area.

 Includes a news section, meetings & events calendar, 
agendas & minutes, streaming & archived video, online 
services (pay bills, request service, etc.), staff & service 
directories, photo gallery, GIS maps, and more.

 Provides information about each City department (except 
Library and PD) and its services, programs and projects.

 Utilizes a content management system (designed by Vision 
Internet) which enables each department to add, update 
and remove information.  








